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Once Upon a Millennial



Uber it

Target run

His Tweet was whack

Should we just do Whole Foods?

Google this

Grab a Lyft

Check Amazon

Is it on your Insta?

Netflix kinda night

I’ll send you a Snap?

Should we Yelp? 

Do you wanna Facetime?

The way consumers interact with brands has changed

Can I borrow your charger?

He posted it on YouTube



Multicultural isn’t niche anymore
38% of the US population has a 
multicultural background.  40 
million people in the US are 
foreign born.

The multicultural population will 
continue to grow by 2.3 million 
each year.  



$3.6 Trillion

Buying power and influence of Multicultural US



Source: International Monetary Fund
Selig Center for Economic Growth

US Multicultural Economy is bigger than the economies 
of all but four countries in the world



Millennials are more 
interested than previous 
generations in working for, 
buying from, and investing in 
companies that share their 
values

92% of Millennials surveyed 
stated that they care more about 
having a positive impact on 
society than doing well 
financially, vs. just 52% of Non- 
Millennials

Easy access to information is a big part of this trend.   
“With the rise of social media it’s more and more 
important to be associated with brands and companies 
that share our same values and morals.  I support 
brands and companies that make a positive social 
impact and allow me to be a part of that”

Younger Americans are starting an investment revolution



60% of teens support 
brands that take a stand on 
issues they believe in 
regarding human rights, 
race, and sexual 
orientation.  

This includes embracing 
natural appearances and 
rejecting traditional images of 
perfection.  Young girls are 
embracing the concept of 
body positivity.

Gen Z is bypassing the 
traditional political system and 
using their buying power as a 
catalyst for change.  

  

25% of Gen Zers said they 
always/often buy products 
and services based solely 
because they believe in a 
brand’s values and want to 
support them.  

 

Gen Z practices what it preaches





Insert social media commentary
Representation Delivers



http://www.youtube.com/watch?v=mqw-ODqbGRo


A little bit of empathy goes a long way





Mixed Feelings



50/50 Split

Source: Netbase 2018



But the risk paid off

Source: Netbase 2018





Love conquers all...including lactose intolerance 



http://www.youtube.com/watch?v=cxMvzK2OQTw


So much more than an inappropriate card game





Diversity, like people, takes many shapes and forms



http://www.youtube.com/watch?v=9TSCcOaBmzc


#PonleAccento



More and more major brands are taking a stand



Consumers want good as much as they want goods

Americans want brands to take a 
stand on issues, regardless of whether 
it relates to their products/services.  

Source: eMarketer
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